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At inneractive, we are constantly gathering crucial and unique data about
mobile apps, their users, and patterns of usage. One of the many
discoveries we have made is that across all mobile OSs, the graph of
monthly revenueper app, all reflect similar patterns when it comes te in
app advertising.

The graphs below display the average monthly revenue that a mobile
developer makes per app in each category. It is important to emphasize
that the numbers are per app and not penadoper, which means that if a
certain developer has multiples apps, the below numbers should be
multiplied accordingly.

In addition, all the graphs below provide data about free apps only since
inneractive focuses exclusively on monetizing free apps vwi#pp
advertising.

The following are some of the lessons mobile developers can learn from
the graphs below:

1 In all the graphs, you will notice that the app reaches a peak of
revenue, and then the monthly revenue decrease. This is what a
developer can exgct to see unless the app is updated and released,
in which case, the peak can be duplicated. The effects of an update
can be seemm the music chart below. Over the ten month period,
many of the music apps in the graph below were updated, hence the
doublepeak

1 Based on the graphs, a mobile developer has a clear indication of
when it is most effective to release apdate. For example, in Brain
and Puzzles, once the developer reaches the three month mark of
monthly revenue, a decrease can be expectedhis $pecific
category, the three month mark would be the optimal time to
release an update and keep the momentum going.

1 Additionally, the graphs below provide a clear picture of the
categories developers should focus on in order to maximize
advertising evenue. The graphs are cross platform and the data
shows that apps in categories suchBaainand Puzzles, Music,
Sports, and Tools consistently deliver better performance wih in
app advertising.
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